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PROJECT OVERVIEW

THE PRODUCT

The Study Bond website is a safe space to find study partners within the Merson FLoyd Online University
community. It gives it's students an easy way to connect with each other, keep one another accountable, share
notes and study tips, have one on one study sessions or group study sessions and more!
To make studying more enjoyable accomplishments were added, and light colors to make it a relaxing space.

PRODUCT DURATION

December 2021 - February  2022



THE GOAL
Design a online space to make students feel motivated to study and
offer an easy way to connect with other students in order to have
study sessions and join study groups.

THE PROBLEM
Lack of available options to find study partners of diverse subjects
and knowledge. Finding groups of people to study with without
constant distractions is difficult, as well as dearth of motivation to
study.



MY ROLE
Lead UX designer from conceptualization to delivery.

RESPONSIBILITIES 
Conducting foundational research, design research, post-launch
research, interviews, paper and digital wireframing, low and high-
fidelity prototypes, conducting usability studies, accounting for
accessibility and iterating on designs.



UNDERSTANDING THE
USER
User research

Personas
Problem statements
User journey maps



I started by conducting interviews in order
to find each pain point participants have
while having to study and finding others to
do so.
Our primary user group would be
university students.

USER RESEARCH :SUMMARY

As the study proceeded a continuous problem
participants mentioned were the lack of people to
help them study and finding it difficult to
concentrate while studying in group settings as they
quite often get distracted. 



DISTRACTIONS
"I regularly study alone, that way I can concentrate easier, because others tend to
distract me.”

FINDING OTHERS TO STUDY WITH
"Studying with another person can be helpful. Someone who is in a higher grade
and can help. But most times my friends and family don't know about what I'm
studying and I don't know who else to ask."

LACK OF MOTIVATION
"Studying is difficult but at times other peoples input can make it easier."

USER RESEARCH :PAIN POINTS



USER JOURNEY MAP



COMPETITIVE AUDIT



STARTING THE
DESIGN
Paper wireframes
Digital wireframes

Low-fidelity prototype
Usability studies



REQUEST FLOW



In order to have a congruent
responsive design six paper
wireframes of the main page
for desktop were created
first. This conducting to  take
the refined design and
convert it to a paper
wireframe for smart-phones. 

PAPER WIREFRAMES



DIGITAL WIREFRAMES

The paper wireframes
were made digital
wireframes. By doing so
a rough prototype could
be introduced to
participants in order to
determine the changes
needed to be made.



DIGITAL WIREFRAMES BEFORE USABILITY STUDY

Originally while booking a
study session a text square
was available to specify the
topics that would be revised.
The text square could double
as extra notes related to the
studied topic or questions.



UX RESEARCH STUDY PLAN



USABILITY STUDY



DIGITAL WIREFRAMES AFTER USABILITY STUDY

After much participant
feedback it was noted the
text square could be missed
used or confusing. It was
better to add a dropdown
bar with predetermined
topics the study partner
could offer help with 



LOW-FIDELITY
PROTOTYPE

A low-fidelity prototype was
made after incorporating the
feedback gotten from the
usability study. By doing so
the design could be perfected
and turned into a mockup.



USABILITY STUDY FINDINGS
Two usability studies were conducted. One to help guide the wireframe designs into mockups. A second one in order to
refine the aspects of the high-fidelity prototype.

Users want an easier to use and read
menu.

Users want the confirmation page to be
either sent to you by email or more
noticeable.

Users need a more comfortable way to
select a subject to study for when
scheduling a study session.

Users would like a more calming and
creative color palette.

Users would like bold text to differentiate
subtext and call to action buttons. 

Round 1 findings Round 2 findings

Users want an easier way to locate their
study partners and groups.



REFINING THE
DESIGN

Mockups
High-fidelity prototype

Accessibility



When creating the mockups accessibility was heavily taken into account. All call to action buttons
have a specific color, dark bold letters were used to specify importance and hierarchy, and a calm
inducing color pallet was used in order to create a stress-free study zone.

MOCKUPS





HIGH-FIDELITY 
PROTOTYPE

The final high-fidelity
prototype was created after
more usability studies to
refine the mockup. 



ACCESSIBILITY CONSIDERATIONS

Defining borders were
added to specify sections
and make a cleaner easier
to use website.

Contrasting colors were
used to create a better user
flow.

Bold and simple
typography was used to
make for easy reading.



GOING FORWARD
Takeaways
Next steps



Impact: 
“It feels like a cool place. I wish I could
have used it during online learning, it
would have been a great platform to use
and connect with others online when it
wasn't possible in real life.”

What I learned:
I was able to practice responsive design
and my interview skills. I was able to work
without a general bias and take better
notes, feedback and aply those changes
to my designs.

TAKEAWAYS



NEXT STEPS

Focus more on larger usability studies to make sure all standards
are being met.

Continue improving making the page a safe, calming, fun place
to study and bring people together.



THANK YOU
FOR YOUR

TIME!


